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Foreword

The 13th China International Construction & Decoration Materials [Articles] Exhibition came
to an end successfully on Apr 14, 2008 at Dalian Star-Sea Convention & Exhibition Center
and Dalian World Expo Plaza Dalian China after four days. It was held at the 13" time and
further consolidated its status as the most extensive influence, largest and best effect
construction-ordering exhibition in Northern China. It aslo has extensively been
acknowledged by plenty of domestic and overseas exhibitors and buyers as the best import
& export trade platform of Northeast-Asia construction & decoration material enterprises.

The Trade Matching Meeting in China Build 13" organized by the Organizing Committee
attracted a lot of high quality overseas buyers and the leaders who are from near one
hundred domestic important construction projects and large construction and decoration
materials markets. The overseas buyers are mainly from Japan, Russia, Korea, Romania,
U.S.A, Canada, Panama, Brazil, UK, Malta, Ireland, Singapore, India, Yemen, Pakistan,
Brunei, Saudi Arabia, Dubai, Australia, H.K., etc. During the pre-matching and business talk
on spot, the exhibitors and buyers reached 49 items of agreements or ordering &
cooperation intention, the transaction volume reached to RMB 0.43 billion.

In the Main Export Markets Analysis Seminar (Japan, Korea, Russia), we especially invited
Chief-Editor Masanori Fukuhara from The Japan Housing Journal, Park Inn Hark President
from Korea Interior and CEO Daveygenco Lugmila from Vlastra Construction Group Russia
as authority guests to have speeches. The representatives from many exhibitors got a full
understanding of the current construction and decoration materials industrial market
situation of Japan, Korea and Russia via the speeches.

Via the billboard of Information Release of 2008 China Overall Important Construction

Projects, the Organizing committee released over 300 items information about real estate
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development, Construction Projects, huge decoration and fitment projects in three forms of
the name, place and construction date of projects.

In addition, the exhibition also important introduced 77 new products, 40 items new
technology and held 3 professional promotion meetings. The series of activities benefited
the exhibitors and buyers a lot and attracted a wide attention of the whole industrial
companies.

The Exhibitors Aluk Curtain Wall, Window & Door System Co., Ltd. (Italy), Hormann Door
Production Co., Ltd., Nishimura Housing Products (Dalian) Co., Ltd., American Dupont Co.,
Ltd., Broan Building Electric Articles (Dezhou) Co., Ltd., DAEYANG Locks Korea, Dalian
Zhongtai Door Industry Co., Ltd., Nuotuo Hardware Co., Ltd., Panpan Security Industries
Co., Ltd., Suprema Thermostatic Sanitary ware Co., Ltd., Luofeier(LFE) Building Materials
Co., Ltd and Yixiu Wooden Stairs Co., Ltd.,, and many other enterprises and brands
achieved very good effects via exhibiting. They said China Build 13" improved a lot than
last event on effect and organizing. Many exhibitors and overseas Buyer Pavilions said that
they would attend next year. Some of the exhibitors booked stands on spot.

China Build boosts the development of Construction and Decoration Materials Industry a lot
and will become one of the best imp & exp platforms of Northeast Asia.

% Features of China Build 13"

% No. of Exhibiting companies:
Chinese companies: 436
Overseas companies: 64

Sum total: 500

% No. of Trade Visitors:
Domestic visitors: 26,320
Overseas visitors: 1680

Sum total: 28,000

% The overseas buyers are mainly from over 20 countries and regions e.qg.:
Japan, Russia, Korea, Romania, U.S.A, Canada, Panama, Brazil, UK, Malta, Ireland,
Singapore, India, Yemen, Pakistan, Brunei, Saudi Arabia, Dubai, Australia, H.K., etc.

% Domestic trade visitors are from over 26 provinces and cities of China such as:

Liaoning, Heilongjiang, Shandong, Beijing, Jilin, Hebei, Tianjin, Guangdong, Shanghai,
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Inner Mongolia, Jiangsu, Henan, Shanxi, Sichuan, Gansu, Anhui, Fujian, Zhejiang, Hunan,
etc.

% In parts of questionnaire of China Build 13" in 2008, the visitors’ most interested
products are series of windows & doors, curtain wall & hardware equipment in the
proportion of 33%, and then flooring materials—20%, ceramic and sanitary ware—14%.

% Media Alliance Founding Meeting of China Build was a highlight in this exhibition, which
enlarged the exhibition promotion home and abroad. It invited famous B2B Website named
Busytrade.com.Ltd. Hong Kong, China Construction News, Consumption Daily, Asia-Pacific
Media Group about twenty professional medias for discussing and communicating the
further cooperation and promotion in the long run.
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Part 1 Exhibitors Statistics and Analysis

China Build 13" came to an end successfully, the organizer carefully communicated with
the clients and buyers and got to know their supply and demand, so they carefully analyzed
as follows to make a better platform for the exhibitors & buyers.

Exhibitors Basic Status Statistics and Analysis

1.1Exhibitor statistics by coming areas

Exhibitor Statistics by coming area
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China Build 13" mainly attracted the domestic exhibitors from Northeast China, East China,
North China, the number of South China exhibitors was increasing. It also played an
important role in Northeast Asia Building Decoration Industry. There were some overseas
exhibitors from North America, Japan, Russia and Korea. The Southeast Asia exhibitors
would be an increasing point in China Build 14™. China Build is the real Building Decoration
Industrial trade hub of Northeast Asian Market.

1.2Exhibitor Character

Exhibitor Character

Unproductive
Enterprises
24% O Productive
Enterprises
B Unproductive
Productive Enterprises

Enterprises
76%

The proportion of Building Decoration Industrial manufacturers participating in China Build
13" rose up 5 % comparing to last year, which demonstrates that China Build can provide
the convenient purchasing platform for buyers directly and got very high quality.

1.3 Exhibitors Categorized by Exhibits

Exhibitors Categorized by Exhibits

O Door & Window
Door & M Curtain Wall,
Others Window Ceiling, Wall
24% 27% Materials
OFloorings
Stone
Materials .
8% O Stone Materials
Curtain Wall,
Floorings Ceiling, Wall MW Others
17% Materials
24%




02

China Build

Show Review of China Bulld 13th in 2008
2008 P EE R Y BEERE

In China Build 13", the main exhibits are including: windows & doors, ceiling and wall
materials, floorings. The most of them is doors & windows. The high demand of these three
kinds of products demonstrated the customers’ market demands.

1.4 Exhibiting Purpose Statistics
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Each of exhibitor has his own obvious aim, 86 percent of exhibitors consider China Build
13" as the best image show platform, which could see that China Build is the best and first
choice of entering Northeast China market for the new products (e.g. for searching agents

and ordering).

1.5 Exhibiting results statistics

Satisfaction level of Exhibitors

Just705/00 S0 Very bad
5%
Good
23%

\Very good

65%

O Very good
B Good
OJust so so
OVery bad

90 percent of the exhibitors won the satisfied results and gained their exhibiting ends on China
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Build 13" in 2008. Exhibiting on China Build has become the first choice of many construction &
decoration materials enterprises.

1.6 Channels of Exhibitors getting exhibition information statistics

From the channels of getting information, we can find that professional magazines, websites and
newspaper are the major methods of the exhibitors mainly use. The specialized invitation by
tickets or invitation from organizers play an important role this year..

Channels of Exhibitors getting exhibition information
statistics
O Professional
Exhibition Radio Magazine
invitation 2% Others B Website
10% 2%
O Newspaper
Ticket or TV O Ticket or invitation
invitation 1%
H Exhibition
invitation
O Radio
Professional M Others
Newspaper Magazine otV
o,
18% Website 32%
24%

1.7 Exhibitors’ satisfaction statistics to valid visitors
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Exhibitors' Satisfaction to Visitors

Not satisfactory

Just so 3% Quite
15% satisfactory
. 54% O Quite satisfactory
Satlsfa;ctory B Satisfactory
28% OJust so
O Not satisfactory

The validity of visitors and the exhibiting results are an organic complete unit. Only the
visitors are valid, we can ensure the obvious results. The well-done job of buyers’ invitation
could make a good circulation of show working.

1.8 Satisfaction to the service of organizer and venue

Satisfaction to Organizer--
Dalian Northern Int'l Exhibition Co., Ltd.

Not
Just so so satisfactory
7% 2%
Satisfactory Quite
28% satisfactory
63%

O Quite satisfactory B Satisfactory O Justso so O Not satisfactory
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Satisfaction to Venue--
Dalian Star-Sea Convention & Exhibition Center

Not satisfactory
Just so so 5%
10%

Quite satisfactory

50%
Satisfactory °

35%

O Quite satisfactory B Satisfactory O Just so so O Not satisfactory

The perfect service of show organizer and convention & exhibition center is an important
content of improving show brand image. The facilities of venue can illustrate the exhibition
level. Making satisfaction of exhibitors and visitors is our aims of effort.
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Part 2 Trade visitor statistics

2.1Numbers of Trade visitors Statistics

According to an incomplete statistic of China Build 13 in 2008, it attracted 28,000
specialized building decoration industrial visitors in total, collected over 14,943 sheets of
visitors’ registration forms.

2.2 Visitors Statistics by coming areas

Domestic trade visitors are from over 26 provinces and cities of China such as:

Liaoning, Heilongjiang, Shandong, Beijing, Jilin, Hebei, Tianjin, Guangdong, Shanghai,
Inner Mongolia, Jiangsu, Henan, Shanxi, Sichuan, Gansu, Anhui, Fujian, Zhejiang, Hunan,
etc.

Domestic Visitors Statistics by coming areas

‘ Province/City H Share|
Liaoning |68.12%
Heilongjiang | 4.15%
Shandong | 3.59%
Beijing 3.04%

Jilin 2.16%
Hebei 2.03%
Tianjin 1.33%
Guangdong | 1.14%
Shanghai | 1.01%
Inner Mongolia | 0.86%
Jiangsu 0.53%
Henan 0.37%
Sichuan | 0.36%

Shanxi 0.36%

Gansu 0.36%
Anhui 0.31%
Fujian 0.19%

Zhejiang 0.19%
Hunan 0.15%
Others 9.65%
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The overseas buyers are mainly from over 20 countries and regions e.qg.:
Japan, Russia, Korea, Romania, U.S.A, Canada, Panama, Brazil, UK, Malta, Ireland,
Singapore, India, Yemen, Pakistan, Brunei, Saudi Arabia, Dubai, Australia, H.K., etc.

2008 Overseas buyers Statistics compared with 2007

‘ Coming Areas H Share&Wave‘

Japan 22% -4%
Korea 16% +5.1%
Russia 10% -14%
America 10% +3.1%
Europe 12% --
Middle East 7% -
Africa 2% -2.06%
SoutheastAsia 9% +1.5%
Hong Ko.ng 5%
Australia
China Office  [7%

Dalian is the hub of Northeast Asia, the levels of economy development and open to the
outside world list in the front of Northeast China and many nearby provinces. It neighbors to
Japan, Korea and Russia, other than these countries, many of the American and European
countries are considering China Build as a very important building decoration industrial
trade show, and have a big demand to China Build. They also firmly believe in its broad
market development prospect.

2.3 Visitors’ job position statistics

The list shows there are 58 job positions of the visitors, senior job position is 21.3%,
intermediate job position is 55.08%, normal job position is 23.62%, therefore, the
intermediate job position visitors are the most.

12
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Normal
/ 55%

24%

Senior
21%

Visitor's job position statistics

OIntermediate
E Normal

OSenior

=

Intermediate

Senior and mid-level positions are the most of the professional audience, which is 77
percent of the total. On one hand it means enterprise seniors paid more attention and have

more expectations to China Build, on the other hand, it also ensure the success rate of
face-to-face communication and effectiveness negotiations between

exhibitors.

2.4 Visitors’ nature of business statistics

From the chart we know that Decoration Company and Dealer are the most, 21% more or

less each, then are manufacturer and agent.

9%

Imp & Exp Co.
4%

Retailer

Government
Bodies

Visitors' nature of business statistics

Industrial ODealer
Association B Decoration Co.
1% Others

4% OAgent

Dealer OManufacturer
22%

Construction Co.
11%

Manufacturer

Agent Association

M Construction Co.
ORetailer

B Imp & Exp Co.

Decoration Co.

21% OGovernment
Bodies

M Industrial

15% EOthers

indenters and
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There are so many kinds of business attends China Build, they are the important support of
our exhibition. The high proportion of Decoration Company, dealer and manufacturer
among the trade visitors improves the successful rates of business trade on spot.

2.5 Visiting purpose statistics
In the statistics of visitors’ visiting purpose, understanding the industry dynamics are the

most which reach 38 percent, follow by purchase and seek cooperation which are 25
percent and 18 percent.

Visitors' visiting purpose statistics

Attend O Understanding of
conference & Og:;rs industrial dynamics
forum ° .
Visitthe clients_ 1% Understanding of | Bfurctee
3% dynamics OSeek cooperation
/ 38%
Seek agents OSeek suppliers

4%

M Seek agents

Seek suppliers OVisit the clients

8%
B Attend conference &
Purchase forum

K .
Seek cooperation 259, OO0thers

18%

Only by seizing the market can seize the effectiveness, the constant changing market
information is essential for the development of enterprises. However, exhibition can play
the important role in collecting the information in short time in a certain space. The
professional visitors that understanding of the industrial dynamics is 38% of the total, it
means our show fully plays a trade platform role on industrial information exchanging.

In fact, there are still a higher proportion of professional visitors that hope to purchase
directly on the show, this part of visitors are the direct or potential business opportunities of
exhibitors.
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2.6 Channels of visitors getting information statistics

The visitors’ questionnaires show that the visitors getting information from newspapers,
websites and professional newspapers are the most, separately occupies 20 percent, 26

percent and 23 percent.

Manual sending
invitation
- 5%
Trade association

Channels of visitors getting information statistics

O Website

others )
4% B Professional

Website journals

Exhibitors’

invitation 27% O Mass newspaper
4%
Tickets mailing \ / O Materials mailing
4% . .
B Exhibitors’
invitation

O Tickets mailing

invitation
6%

Materials mailing
7%
Mass newspaper
20%

B Trade association
invitation

O Manual sending
invitation

M others

\Professional
journals

23%

2.7 Products that visitors are interested in
In this part of questionnaire, the visitors’ most interested products are series of windows &
doors, curtain wall & hardware equipment, and then flooring materials, ceramic and sanitary

ware, etc.
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HVAC and gas 9%

technology
9% \

Products that Visitors are interested in
Stone materials
and cement

products

Paint coating
12%

Ceramic and
sanitary ware
14%

Windows &
doors, Curtain O Windows & doors,
oth walls and Curtain walls and
ers hardware
3% hardware B Flooring materials
33%
O Ceramic and sanitary
ware
O Paint coating
B HVAC and gas
technology
. O Stone materials and
Flooring cement products
materials
B Others
20%

2.8 Visiting times statistics

In the visitors’ questionnaire, the proportion of first visiting visitors is 31.22 percent, the
second time is 29.2 percent, more than three is 24.28 percent.

Visiting times statistics

More than
three . . OFirst time
First time
24% \ 32
° B Second time
Third time O Third time
15%
° O More than
. three
Second time

29%

The attraction to visitors of one show depends on the authorized level of professional
visitors. From the above analysis we can see that more than half of the professional visitors
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are familiar with annual China Build. The visitors’ repeated attending shows that China
Build has been approved by most of the professional visitors. Moreover, through the large
number of painstaking works by the organizing committee, in every year we will have a high
percentage of new purchasers come to visit, and this continuously push forward the
development of the show.

2.9 Materials mailing statistics

The visitors that need visiting information are the most, accounting for 52 percent. It shows
the visitors are still concerned about our show in the next year. As high as 41 percent of the
visitors hope that they will get mailing information of exhibiting, it means this part of
professional visitors may become potential customers of exhibitors in the next year, it
reflects China Build has been approved as well.

The visitors demand for information

others o
70, o Exhibiting
° Exhibiting information
information

41% Ml Visiting

information
Visiting
informtion HOthers
52%
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Conclusion

China International Construction & Decoration Materials [Articles] Exhibition has close
connection with the market features and the industry demands, and strives to create
diversity in development and make a positive interaction. We relies on the Northeast China,
based in Dalian, eradiating the Nation, facing the world, and consider the global purchasing
as the feature, export transactions as the guide, with all strength to create a comprehensive,
high-level, multi-functional, the large viewing angle of the professional international building
decoration industrial event.

/RRN IRUZDUG WR VHHLQJ D ZRQGHWIXO &KLQD %XLOG

Organizing Committee of China International Construction & Decoration Materials

[Articles] Exhibition

April 24™, 2008
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